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Professional Summary 
Dr. Sachdev’s research on channels of distribution has been published in journals 
such as the Journal of Marketing Channels and the Journal of Global Marketing. 
Courses Taught 
MKTG261 Contemporary Selling 
MKTG360 Principles of Marketing 
MKTG368 Consumer Behavior 
MKTG464 Supply Chain Management 
MKTG610 Marketing Policies & Problems 
SCM380 Introduction to Supply Chain Management 
SCM385 Logistics 
SCM618 Logistics in the Supply Chain 
Research Interest & Projects 
Dr. Sachdev teaches undergraduate marketing strategy. Introductory marketing, 
supply chain management, and marketing policy. 
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